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This presentation has been prepared for use in conjunction with a verbal presentation and should be read in that context. The
information in this presentation is only intended for Australian residents. The purpose of this presentation is to provide information only
and the content of the presentation does not purport to provide investment advice. We strongly suggest that investors read the
Prospectuses and all publicly available information and consult a financial advisor prior to making any investment decision. The
presentation does not take into account the investment objectives, financial situation or particular needs of any person and should not
be used as the basis for making investment, financial or other decisions. The information is selective and may not be complete or
accurate for your particular purposes and should not be construed as a recommendation to invest in Future Generation Australia (ASX:
FGX) or Future Generation Global (ASX: FGG). The information provided in the presentation is given in good faith. Neither Future
Generation Australia, Future Generation Global nor their directors or employees make any representation or warranty as to the
accuracy, reliability, timeliness or completeness of the information. To the extent permissible by law, Future Generation Australia,
Future Generation Global and their directors and employees disclaim all liability (whether arising in contract, tort, negligence or
otherwise) for any error, omission, loss or damage (whether direct, indirect, consequential or otherwise). Neither Future Generation
Australia, Future Generation Global nor their directors or employees guarantee or make any representation as to the performance of
Future Generation Australia, Future Generation Global, the maintenance or repayment of capital, the price at which shares may trade
or any particular rate of return. Past performance should not be taken as an indicator of future performance.



Dual objective - Do well. Do good. Generaton

DO WELL. DO GOOD.

Future Generation offers a unique opportunity to invest
with leading Australian and global fund managers, while
supporting non-profit organisations

Do well

Access to leading boutique active fund managers in a diversified, professionally
curated fund of fund structure delivering income and capital growth to investors with
lower volatility.

Do good

Contribute to society with strategic, best in class philanthropic giving to Australian non-
profits without compromise to investment returns.



Win, win, win model

Shareholders don’t pay
fees

Investors gain exposure to a
professionally curated portfolio of
leading Australian and global fund
managers without paying management
or performance fees.

Investors have saved $184.2 million in
fees, exceeding the total donations.

Investors receive tax effective income
and capital growth with lower than
market volatility.

S184.2 million

Fees saved. Exceeding donations.

Leading fund managers

Our fund managers generously work
pro bono and waive all management
and performance fees. This allows
Future Generation to donate 1% of
average monthly net assets to its social
impact partners each year.

The Future Generation model allows
fund managers to give back to the
community in a structured and scalable
way.

$1.3 billion

Assets under management.

Future
Generation

DO WELL. DO GOOD.

Non-profit partners

Future Generation partners with 24 not-
for-profits supporting vulnerable
Australian children and youth mental ill-
health prevention.

Since inception, we have donated $113
million thanks to our fund managers
and pro bono supporters.

This funding ensures reliable income,
enabling non-profits to focus on helping
young people thrive.

S113.4 million

Donations to date.



Best in class philanthropy Ge%‘&%‘{‘fon

DO WELL. DO GOOD.

Cumulative donations over 10 years
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Today we will be speaking about mental health which can be distressing. We encourage you
to seek support if you need it from services like Lifeline, Kids Helpline, 13 YARN and ReachOuit.

If you are experiencing negative thoughts or feelings, there are services out there to listen and
help you out. They are free, confidential, and available 24/7.

e ReachOut - au.reachout.com
e Lifeline-131114

e Kids Helpline - 1800 55 1800

 13YARN -13 92 /6 to speak with an Aboriginal & Torres Strait Islander crisis supporter



Future Generation

DO WELL. DO GOOD.

The scale of the crisis

Need is rising fast. Access isn't keeping up - and most young people never reach support at all.

Suicide is the
leading cause 1 M + 40%

Of death for you ng people aged 16—34 with a mental of young people aged 16-24
. . health difficulty did not seek experienced mental health
people in Australia professional support in 2020-21. difficulties in 2020-22 — the
highest rate of all age groups.
aged 15-24.

O Almost 3 in 4 young people face at least one barrier to support.
o
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